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Purpose of Report

The purpose of this report is to advise on participation in the Small Business
Research Initiative (Phase 2) involving the role of persuasive technologies in
increasing recycling.

Background

Local councils in Northern Ireland are responsible for the collection of more
than one million tonnes of household waste and recycling annually. The total
cost of council waste management contracts is more than £80m per year.

With the publication of DAERA’s new Waste Management Strategy, a key
focus will be to outline how the current recycling targets, to recycle 65% of
municipal waste and the requirement to recycle at least 70% of overall waste
by 2030, can be achieved.

In recent years, compounded by Covid-19 and the cost-of-living crisis, there
has been some stagnation affecting sustained positive behavioural change.
Recycling behaviour shows considerable regional and demographic
variations.

A step change in household recycling activity is needed to:
e Increase the quantity of recycled household waste.
e Improve the quality of recycling by reducing the contamination and

incorrect disposal of non-recyclable items.

Persuasive technologies and recycling

To achieve the step change needed in recycling rates, more sophisticated
behavioural change interventions will be needed.

Persuasive technologies, designed to change attitudes and behaviours
through persuasion and social influence, have the potential to provide such a
step change.

Funding and Support

NILGA previously secured £125,000 in funding for a Small Business
Research Initiative (Phase 1) to test the use of persuasive technology in
increasing recycling rates and improving the quality of recycling materials.
Fermanagh & Omagh DC provided the testbed for this phase of the project.

The Department of the Economy has now made a further £220,000 of funding
available for Phase 2. Subject to approval, Phase 2 will see the project
extended to another two other local authorities, including Causeway Coast
and Glens BC. The focus in Causeway Coast and Glens will be on the
feasibility of the approach of persuasive technology in a tourist area.
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5.0 Recommendation

It is recommended that the Environmental Services Committee note the
opportunity to participate in the Small Business Research Initiative (Phase
2) involving the role of persuasive technologies in increasing recycling.
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